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PROJECT IDEA FORM

	Project idea 
	Marketing plan for chosen products

	Main aims
	The general target of this assignment is to develop students and teachers social, English, and marketing skills. Social and English skills will be addressed since students from different countries will have to team up and develop the different products together. Marketing skills will be addressed since students will have to make a plan for selling a product largely unknown in the other countries. Different concepts in marketing will have to be applied in writing this plan. You will also have to make a survey, and an advertisement poster for the product you are going to sell. 



	Target groups
	Students, teachers, companies

	Project field
	marketing

	Desired partners

(countries, type of institutions …)
	Secondary schools of economics and commerce

	Programme (Erasmus or Leonardo da Vinci)
	LDV partnership

	Action type (Mobility, IP, partnership, Transfer of innovation, …)
	partnership

	Promoting organization:
	Secondary school of economics and commerce Brežice

	Web address:
	www.etrs.si

	Contact person: 
	Elena Mlakar

	E-mail: 
	elena.mlakar@guest.arnes.si

	Address: 
	Bizeljska cesta 45 Brežice

	Phone
	0038674992580


Marketing project
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Target of the marketing project:

The general target of this assignment is to develop your social, your English, and your marketing skills. Your social and English skills will be addressed since students from different countries will have to team up and develop the different products together. Your marketing skills will be addressed since you will have to make a plan for selling a product largely unknown in the other countries. Different concepts in marketing will have to be applied in writing this plan. You will also have to make a survey, and an advertisement poster for the product you are going to sell. 

First step:

Write a marketing plan for the product you are going to sell. Also develop a survey and an advertisement poster. Students can work in duos, in the second part of the assignment duos from different countries are coupled, so they can work together.

Second Step:

In the second part of the assignment students from different countries will have to work together. A pair of students can exchange their proposed marketing plan, and their survey with a pair of students from the foreign country. The goal of the second part of the assignment is to give feedback on the proposed marketing plan and the survey of the foreign students. Furthermore the surveys of the students from my school will be executed by the students from others schools at theirs market place and the surveys of foreign students will be executed by the students from my school at Slovenia market place. The results from the survey will have to be communicated to each other, so that in the third step of the assignment the groups can improve their first version of the marketing plan.

Third Step:

With the results of the (improved !) survey which is conducted by the foreign students, and their feedback on your first marketing plan in hand, you must make improvements to your first marketing plan. Explain why you have made the changes, and also why the improvements result in a higher chance of a succesful product introduction on the foreign market. Finally you show your advertisement poster to your foreign partner and you give feedback on the received advertisement poster to your foreign partner. 

Requirements to be met:

1. The deadlines are very important in case of working long-distance. 
As the first step is the basis on which you build the second and finally the third step, the first step must be obvious and clear. 

3.   Your paper contains the first, second and third step of the assignment, it also contains the survey   

      as it was compiled by the foreign students and the feedback you have given to their                 
      survey. 

4.  Your marketing report (first step) has got a minimum length of 4 pages (times new roman,  

     12, in English). Your feedback report, on the survey and the marketing report, has a  

      minimum length of 1 page, and your proposed improvement of the original marketing 

report also has a minimum length of 0,5 pages. 
Contact person:

Elena Mlakar, teacher of economics, 

Secondary school of economics and commerce, Slovenia

elena.mlakar@guest.arnes.si
tel. 00386 74992580
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